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BACKGROUNDER

In 1999, Mr.  Michael  Santoro,  an acclaimed, award-winning automobi le 
designer f rom New York,  created the Apple-speci f ic  case market wi th the 
launch of  a case for the or ig inal  Apple c lamshel l  iBook. Mirror ing the rounded 
shape and colorful  appearance of  the iBook, the case featured a t ransparent 
window that al lowed the iBook’s Apple logo, an important icon and mark of  
pr ide for  th is community,  to become part  of  the case design. The MacCase l ine 
has since grown to seven types of  nylon cases which include sleeves, jackets,  
backpacks, s l ings,  messenger bags and br iefcases including the relaunched 
or ig inal  Classic Case.  The signature MacCase window has migrated into the 
design of  the MacPro and Powerbook sleeves, making this one of  the most 
popular and recognizable MacCase products.

In 2003, the MacCase l ine was acquired by DesignStar,  Inc. ,  a company owned 
by Mr.  Santoro.   As President and Chief  Creat ive Off icer of  MacCase, Mr.  
Santoro has cont inued to design and develop MacCase products invent ing 
such features as Br ightSight.   Introduced in 2004, th is feature provides a 
br ighter,  a lmost l i t  inter ior  by ref lect ing ambient or di rect  l ight  into a normal ly 
dark compartment.   This s imple yet  effect ive use of  mater ia ls is integrated into 
the MacCase messenger,  s l ing and backpack designs, and remains one of  the 
most requested features by new customers.

In 2007, the f i rst  leather col lect ion of  Apple-speci f ic  cases was introduced.  
Aimed at  a growing community of  sty le-conscious professionals,  the MacCase 
Premium Leather Col lect ion consists of  s leeves, shoulder bags, iPod, iPhone 
and accessory cases.  Each piece is handcraf ted to accentuate the qual i ty of  
the leather and the precis ion in which the product was manufactured. 
Signature design elements include f lawless whi te,  accent st i tching, arced 
leather panels,  stainless steel  f in ished hardware and Velcro and vent ing 
panels dyed to match the leather.  The col lect ion is current ly offered in s ix 
colors:   b lack,  chocolate brown, camel,  red,  p ink and vintage.

MacCase products are sold in over 26 countr ies and are avai lable at  onl ine as 
wel l  as through a number of  resel lers including MicroCenter,  MacMal l ,  Smal l  
Dog Electronics,  MacConnect ion and others.
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Michael Santoro
President and Chief Creative Officer
DesignStar

Mr. Michael  Santoro establ ished DesignStar,  Inc.  in 1996 and is current ly 
President and Chief  Creat ive Off icer of  the company’s three div is ions,  
MacCase, CasePC and Studiopack. 

Born and raised in New York Ci ty,  Mr.Santoro at tended the High School  of  Art  
and Design.  Af ter  graduat ing f rom Pratt  Inst i tute wi th a bachelor degree in 
Industr ia l  Design, Mr.  Santoro spent s ix years as an automot ive designer at  
Chrysler dur ing which he created the exter ior  design for the ground breaking 
1995 Car of  the Year,  Chrysler Cirrus as wel l  as i ts s ister vehic le the Dodge 
Stratus.  Before leaving Chrysler,  Mr.  Santoro penned the exter ior  design for 
the 1996-2006 Jeep Wrangler,  returning the vehic le v isual ly to i ts iconic roots 
whi le pushing i t  forward towards the new century.  

Returning to New York Ci ty,  Mr.  Santoro spent two years as a consul t ing 
designer for  Walter Dorwin Teague, the nat ion’s oldest design consul tancy.  
There he worked on numerous programs for Rubbermaid and Samsung, as wel l  
as creat ing conceptual  design inter iors for  Boeing and the product ion inter ior  
for  the Gulfstream G5 aircraf t .

Just  before start ing DesignStar,  Mr.  Santoro did design consul tant  work for  the 
Vector M12 and Lamborghini  Jota super cars.  

Mr.  Santoro has been featured in several  ar t ic les for  h is design innovat ions at  
Chrysler including “Passage by Design” (AutoWeek, January 9,  1995) and “The 
Designers Who Saved Chrysler”  (The New York Times, January 30, 1994).  
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PRESS RELEASE

Original Clamshell Briefcase Reborn
- MacBook and iBook customers prompt re-launch of rounded Classic Case -

Carlsbad, Cal i f  - -  22 May 2008.  MacCase, the pioneers of  the f i rst  Apple
laptop case, has re- issued the or ig inal  1999 clamshel l  case design with
the launch of  the 2008 Classic Case.  Br inging back a piece of  h istory,
the re- launch of  the Classic Case was in direct  response to requests
by MacBook and iBook owners looking for a unique and resi l ient  case
solut ion.  The Classic Case is a near match to the or ig inal ,  sport ing the
rounded shape of  the c lamshel l  iBook, a choice of  f ive l ively colors and
a 1999 pr ice tag of  under $50.

“We created the market for  Apple laptop cases in 1999 with the launch of  the f i rst  
br iefcase for the c lamshel l  iBook.  Despi te the unorthodox design, the case was extremely 
popular.   I t  actual ly became the de facto solut ion for  the iBook,”  explains Michael  Santoro,  
President and Chief  Creat ive Off icer of  MacCase. 

“Demand for the case was high but Apple kept developing new products,  and so did we.  
We had no plans to cont inue the case af ter  i t  sold out,  but  requests cont inued and then 
escalated with the launch of  the 13” MacBook.  The unique design real ly taps into the 
‘ant i -status quo’ e lement wi th in the Apple community.   We are happy to cont inue being a 
part  of  that . ”

Designer Michael  Santoro retained the overal l  rounded shape of  the or ig inal  1999 iBook 
case which st i l l  s tands in stark contrast  to the boxy, black br iefcase al ternat ives avai lable 
in today’s market.   The Classic Case also includes the MacCase signature window that 
al lows the Apple logo of  the laptop to be seen through the case, becoming a part  of  i ts  
design. The two-tone front face and abundance of  storage space emulates that of  the 
or ig inal .   Several  improvements were also made including the addi t ion of  molded rubber 
corner protectors,  an air  mesh inter ior  f loor that  a l lows the processor to cool  af ter  use and 
inter ior  straps to secure the 13” MacBook for t ransport .   The case comes in f ive colors 
(Tanger ine, Blueberry,  Keyl ime, Indigo and Graphi te)  and is avaibable at  mac-case.com.
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For informat ion and photos of  the Classic Case as wel l  as other MacCase products f rom the nylon 
and premium leather col lect ions,  contact  cyndi@cwcmpr.com.

Classic Case in Tangerine
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New Collection of Cases and Bags Launched
- MacCase introduces leather to its already established line of portable protection solutions -

Carlsbad, Cal i f . ,  May 16, 2007  --  MacCase has unvei led i ts newest l ine of  
portable protect ion solut ions wi th the launch of  the Premium Leather Col lect ion.   
Promoted as the Pinnacle in Apple Portable Protect ion ,  the col lect ion is the f i rst  
of  i ts  k ind to del iver leather s leeves and shoulder bags speci f ical ly for  Apple 
MacBook, MacBooks Pros and PowerBooks. The l ine also consists of  matching 
cases for iPods, iPhones and other accessor ies.

“ I  wanted a product to juxtapose the cool ,  c l in ical  feel  of  the computers wi th 
something warm, sensual  and handcraf ted.  As a mater ia l ,  leather was the 
answer,”  states Michael  Santoro,  Chief  Creat ive Off icer and President of  
MacCase.  “The resul t  is  a state of  the art  col lect ion that br ings the MacCase 
design vocabulary to the next level . ”

Each piece is handcraf ted to accentuate the qual i ty of  the leather and the 
precis ion in which the products are manufactured.  The new col lect ion features 
several  new design elements including contrast ing whi te st i tching on each 
curved panel  – a feature inspired by the inter iors of  the wor ld ’s most prest ig ious 
cars including Ferrar i ,  Lamborghini  and Aston Marin.

The leather col lect ion consists of  a shoulder bag, s leeve, cases for al l  large 
format iPods, al l  iPhone models and a pouch for laptop accessor ies.   The 
sleeves are avai lable in three sizes:   13”,  15” and 17”.   Each product is 
avai lable in black,  chocolate brown, camel,  red,  p ink and vintage and are sold 
indiv idual ly or as matching sets.

About MacCase
MacCase created the Apple speci f ic  case market in 1999 with the introduct ion of  
a br iefcase for the or ig inal  c lamshel l  iBook. The l ine has since grown to seven 
models including sleeves, binders,  messenger bags, backpacks, s l ings and 
br iefcases.  Sold in over 26 countr ies,  MacCase products are avai lable through 
the company as wel l  as a number of  resel lers including MacMal l ,  Smal l  Dog 
Electronics,  MacConnect ion and Amazon.com.
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